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How To Maximize Your Reach And Revenue In Public Speaking 



Conferences are a very expensive way to market your company and yourself. You often need to give out 
free tickets, hotel accommodation and much more. If you have got a chance at speaking in a conference 
or an industry event, work on how you can increase your reach and revenue. It is because the greater 
your audience, the lower will be your variable cost. 

In order to do so, here are a few simple ideas to increase your reach through easy and smart digital 
placement of content on the social media: 

1. Ensure pre-event promotion: 

Conference organizers would always want you to promote their events. Write them a blog post to your 
website about what your topics and speech will be about. In addition post them on your and the 
agency's social media channels. Encourage the organizers to arrange press contacts and stay available 
for any interviews or testimonials. If the event has a twitter handle, do a little advertising of the event 
hashtag. 

2. Add social signals to a presentation 

From the beginning of the speech, try to incorporate and encourage any social media activity if possible. 
For example, as the even starts, make a good two-minute speech or crack a joke related to the topic, 
before you tell your audience to tweet about the event from their phones. When the audience tweets 
about the event, automatically all their friends and contacts will get to know about it. 

In addition, you can also add the Twitter handle at the bottom of your slides for the audience to see it 
throughout the presentation. 

3. Make sure you have breaks 

If your session lasts thirty minutes, consider cutting them into three ten -minute chapters. Then if your 
talk speech is being filmed, your ten-minute chunks will be optimized for YouTube automatically. 

4. Follow up and engage 

It is too easy to come off the stage when your lecture is over, however, if you have had asked the 
audience of any favors, such as tweeting or posting about the event on social media; stand for a while 
longer to thank them. Also suggest them to share your presentation and link it to the post or tweet if 
possible. The worst social media failure for businesses is if they fail to engage people. This is because the 
core purpose of social media is advertising and getting the message across to the audience. 
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